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BradleyBrouwer:
Deeply passionate about tourism and hospitality

C
reativity,aneagernesstoshareideasand
a loveof learning...Thesearethequal-
ities that have propelled Bradley

Brouwer,Directorof SalesandMarketingof
ForeverResorts,throughthe ranksof South
Africa'stourismandhospitalityindustry.
Brouwerisdeeplypassionateabouthiscountry,
tourismandhospitality.Infacthavingworked
inallfacetsoftheindustry- fromhousekeep-
ingtofrontandbackofficefunctions- hislove
ofhisjobismatchedonlybyhisknowledgeand
experience."Mygreatestdreamwasalwaysto
bea chef",hesays,recallinghisentryintothe
industry."However,I foundthat theposition
wasn'tsufficientlychallenging.SoI decidedto
gointohotelmanagement."
Hisdecisionwasagoodone.Bradley'sillustri-
ouscareerhassecuredhimpositionsatsome
ofSouthAfrica'stoptouristdestinations,including
SunCity,thePalaceat theLostCityandmost
recentlyForeverResorts.HeisalsoMarketing
DirectoroftheMpumalangaTourismAuthority,
andservesona numberof tourism-related
boards.Throwinregularappearancesontelevi-
sionandradioshowstodiscusspressingindus-
tryissuesandyouhavearatherfullschedule.
"Itcanbeexhausting.I'vespenda totalof 11
nightsinmyownhomeinJohannesburgsince
January",Bradleyadmits.
Nevertheless,he'spedanticaboutmaintaining
a healthywork-lifebalance."Nomatterwhere
I am,I'll takesometimeto reflectonwhat's
importanttomeandwhatI wanttoachieve."
Bradleypayscloseattentionto whatthose
aroundhimhaveto say."I'magreatcommu-
nicator.I holdregularmeetingswithstaffand
trytolearnfromtheirideas.I'mgreatlyinspired

byotherpeople.Thereisalwayssomethingthey
canteachyou.I alwaystrytolookforthegood
inothers."
Thisgoesfor grumpygueststoo. "Tryingto
understandwheresomeoneis comingfromis
a greathelpwhenit comesto relatingwith
others",hestates.

Bradleylooks inwardsfor inspirationtoo.
Creativityisveryimportanttohimandifthere's
a newwayofdoingthings,he'lltry it. "I tryto
diversemylifeasmuchaspossible- it's the
ultimatewayofensuringI don'tbecomestuck
in routine."
LuckilyBradley'sjobis idealforsomeonewho
enjoystryingtheirhandondifferentskills."Each
dayholdssomethingnewformeandI'mcon-
stantlybeingexposedto freshideas,whether
it's in landscapingoraviation."

Morethanthathe'sextremelyproudtobepart
of an industrywith greatpotentialfor job
creation."Ibelievewehavearealopportunity
tomakeadifference",hesaysandindeedSouth
Africa'stourismindustryhascreatedmorethan
20,000jobsinthepastyear.
But thereareotherwaysof helping,whic
Bradleyis equallyeagerto explore.Forex-

ample,heproudlydonatedabulletproofvestto
oneof thecaninemembersof SouthAfrica's
policeforce last yearand is pleasedthat
ForeverResortscontributesto a numberof
causes,includingOperationHunger,CHOCand
AmaWina.But perhaps,most importantly,
ForeverResortsisalsostandingbehindemerging
entrepreneurs.
ThecompanyhasrecentlyassistedaSoweto-
basedguesthousebygrantingtheownersuse
of it's internationallyrenownedbrandingand
expertise.
"Webelievein help,nothandouts,andraise
thechallengetoothercompaniestoassisttoo",
Bradleysays.Hisfinal advicefor aspiring
entrepreneurs?"Daretobedifferent.Don'tcopy
anyone.Byfollowingyourownpath,you'llstand
outfromthecrowd."

www.foreverresorts.co.za

COMPETITIONFOREVERRESORTS

WIN A 4 NIGHTSTAYIN ONEOFTHE
FOREVERRESORTS

ForeverResortsoffersthe readersof
LimoworldMagazinethe possibilityto
win a 4 daystay in oneof it's luxury
resortsin SouthAfricain the Springof
2007.
Enterthe competitionby sendingthe
answerto thefollowingquestion:

Wherein SouthAfrica is the award-
winningBlueMountainLodge
situated?

To
LimoworldMagazine
RueFernandSeverin69
B-1030Bruxelles

Pleasedon'tforgettomentionyourname,
address, phonenumberand email
address.
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