# STAR
09 Dec 2005
Page .7 #

Tourism
campaign
a Success

By LinpA MsonGWA

(“The efforts by South
%ﬁi{:ﬂn Tourism to pro-
“ mote the country to its

| Sl
:_—r

pe. At an award cere-
“mony this week at the SA
“E: ourism head office in
i 8andton, the organisa-
“hion acknowledged local
iwagents and trade part-
ners for their participa-
tion and contribution to
the Sho't Left campaign.

The campaign, which
was launched three vears

ago, is aimed at creating
affordable packages for
locals who want to see
and experience their own
country.

According to SA
Tourism, levels of do-
mestic travellers visiting
the Kruger National
Park alone increased

from 5% to 17% between

| Efforts of
. travel agents
. recognised

May and September, and
inquiries for domestic
travel packages through
Sho'’t Left travel partners
rose by 80%.
Tumaini Leshoai, the
»portfolio manager at SA
Tourism, said the cam-
paign was an investment
for the country’s tourism
and would strengthen the
domestic travel industry.
One of the trade
award recipients, Brad-
ley Brouwer, said his
company, Forever Re-
sorts, had 23 properties
in four provinces that
offered up to a five-star
- gservice at cheaper rates.
- He said the company
sold travel packages to
those who have not trav-
- plled before,
“ The award, said
Brouwer, meant the ef-
. forts of travel agents and
- all those involved in the
_campaign were being
recognised.
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